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Utilizing Social Media & Your Website



Social Media 

What is social media?

Social media refers to online platforms and applications that enable users 
to create, share, and interact with content, as well as connect with others.

It includes websites and apps like Facebook, X, Instagram, LinkedIn, 
and TikTok, where people can post updates, share photos and videos, 
follow others, and participate in discussions.

For companies, social media is a powerful tool for marketing, customer 
engagement, and brand building.



Social Media 
Reasons why you should be utilizing social media.

1. Enhanced Customer Communication
Social media allows transportation companies to provide real-time updates on 
schedules, routes, delays, and other critical information. It also offers a platform for 
addressing customer inquiries and resolving issues quickly, improving overall 
customer satisfaction.

2. Brand Visibility and Reputation Management
By actively participating on social media, transportation companies can build and 
maintain a strong brand presence. Positive customer experiences shared online can 
enhance the company's reputation, while negative feedback can be addressed 
promptly to manage the brand's image.



Social Media 
Reasons why you should be utilizing social media.

3. Recruitment and Talent Acquisition
Social media platforms like LinkedIn are valuable tools for recruiting drivers, logistics 
professionals, and other key personnel. Companies can showcase their culture, 
share job openings, and connect with potential candidates directly, making it easier 
to attract and hire top talent in the industry.

4. Data-Driven Decision Making
Social media platforms offer a wealth of data and analytics that can inform business 
decisions. By monitoring trends, customer sentiment, and competitor activity, 
organizations can gain valuable insights into market conditions, customer needs, 
and emerging opportunities. This data can be used to refine strategies, improve 
products or services, and drive business growth.

Incorporating social media into business operations not only enhances 
communication and brand presence but also provides actionable insights that can 
lead to more informed and effective management decisions.



Website Design 
What are my options?

There are three types of website design options.

1.  Third-party hosted website design

2.  Template web design

3.  Custom website design



Website Design 

1.  Third-party hosted website design

Definition: This involves using a platform that provides a ready-made 
website, often through drag-and-drop builders, where you can set up a site 
with minimal effort.

Examples: Wix, Squarespace, and Shopify.

Pros: Quick setup, easy to use, no coding required, and affordable.

Cons: Limited customization, reliance on the third-party provider for 
hosting and updates, and less control over SEO and performance.



Website Design 

2. Template Web Design

Definition: This approach uses pre-designed website templates that can 
be customized to some extent. Templates are often provided by content 
management systems (CMS) like WordPress.

Examples: WordPress themes, ThemeForest templates.

Pros: Faster to set up than a fully custom site, more affordable than 
custom design, and offers minimal level of customization.

Cons: Design flexibility is limited to the template's structure, and there's a 
higher chance of your website looking similar to others using the same 
template.



Website Design 

3. Custom Website Design

Definition: This involves building a website from scratch, tailored 
specifically to a company’s needs and branding. It’s often created by 
professional web developers and designers.

Examples: arkansastransit.com.

Pros: Complete control over design, functionality, and user experience; 
unique to your brand; highly scalable and adaptable to your business 
needs.

Cons: More expensive and time-consuming to develop, requires ongoing 
maintenance, and typically requires hiring professionals.



Closing

Thank you all for your time and attention today. We've 
explored the vital role that social media and website 
design play in shaping a strong digital presence.

Through leveraging social media for enhanced 
customer engagement and choosing the right website 
design approach to reflect your brand's unique identity, 
it's clear that these tools are essential for staying 
competitive in today’s market.
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